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Source: FAO: “Small-Scale Postharvest
Handling Practices.”
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For a fresh

isolated areas, yo sestto the
customer” advantage. You can produce a fruit,
vegetable, animal product, etc., and deliver it at
nigher quality to customers closer to home for a
ower price. This is the recipe for a successful
ousiness model, when it comes to issues of
competition.
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package the counting your
OWN labor because you are not paying cash for
it, that is a business planning error.

Your production cost for your base ingredient is
probably higher as well. When you had the
“freshness advantage” you could overcome that.
Once you create a processed food, your higher
farm production cost becomes an issue.
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dependent upon e business model.

Only provide the “seed money” when the path to a
self-sufficient business model is clear and viable.

And when you are not undermining/underpricing
the local competition (real or potential).
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Start here.
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Find our seed catalog and many other resources and
stories at www.seedprograms.org.



