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Aloha Kitchen

Artisan Farmstead Cheeses, Salsas, Jams and more

Aloha Ranch and
Organic Farm

i ,‘ An Eco Village Half way to the
o .
= Underground River

The Play Room

Aloha Livelihood and Value Added
Farm Products Processing

Hand Made &
All Natural Soap by

.\_s\and Lather
§ Suds




The Aloha House
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The Aloha House
Tribes

SUSTAINAB
AGRICULTU
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SSquatter

Abandoned
Children

The Aloha House Experience:

#eed 'I:he Neediest, Most Vulnerable
With Nutrient Dense Food

Sheridan Beach Resort
Organic Farm

Q- 1| L 1
Organic Farm Development Acceptance Fee

Consultancy - Hourly P800.00
Includes Technical Drawings and Planning, Forms

Lectures - Hourly P10,000.00

)i e
- - B

g =

Sheridan Beach Resort ||
Aloha Consultancy Organic Farm
Develop your own organic farm ’

P5,000.00

(Motivational, Cultural, Guest Relations, Meeting Expectations,

Eco-tourism, Sustainability)

Farmer Training - Aloha Training - per day
foodimaterials

Farmer Training Aloha Intemship - monthly

P2,000.00 plus

P7,000.00 R&B

Aloha Consultancy
Devel wn organic farm

£
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Marketing the Farm
Marketing the Farm Direct Sales
Word of mouth

Marketing the Farm
Grocery Outlet
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Marketing the Farm
Direct Sales

Marketing the Farm
Direct Sales
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Direct Sales
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Buy Fresh! s L g : Buy Fresh!

Google o fresh. by toca

Satur:’c_lay o Google ["wowioca myiocar | BUY Local,
Drivie FFhroug Buy Fresh!

Market Search D vy S R oo By Frush B

\’ www.buylocalpa ongl

Images (ur sim at Buy Fresh Buy
Grow Local M o == locking fx.. and perhape. m
Evory ‘Grow local, buy o
Buy Local b mymCordioums Videos Marketplace - About Us - Cd
3 Sep 2011 - Conne
20 years. Nerar: EEESEE Southeastem Pannsyiy
Mage = ww.burylocalpa ory'southed
Videos ‘Grow local, buy Shoreng Widoome! bo the Southeasted
Prosmeee—— T T . M ee. LOCAL Regional ..
Haws S0 2011 - Sout #| Show more regults from |
Shopping & Show more result
Al results - Buy Fresh Buy Local|
Marn E BoGen 2.0 hunutsoacres R eviocshione
. www.khoni2 com...€ e, SO | B Eresh Buy Local Vi
H H Concem about the @ More search tools T = Vieginians o find local food
s Any time L EES among many segme round while ...
" Past hour
Marketing the Farm Past 24 hours === Earh Day evenl promotes
Direct Sales Past weak asunews. a8, edu20000403_feas

Grow Local = Buy Local

Earth Day event promcies grow
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Direct Sales

117

|

1| 2

Marketing the Farm
Farm Store
Display Area
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Marketing the Farm
Add on Products

Marketing the Farm
Add on Products

Marketing the Farm
Direct Sales
Value Added Products

Marketing the Farm
Direct Sales

Value Added Products

Fresh Eggs
High Vitamin D
Sun drenched, grass fed

All natural

10
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Cheese Direct Sales
’ Value Added Products

Artisan ’ Marketing the Farm

Artisan
Farmstead
Cheese

Marketing the Farm
Direct Sales
Value Added Products

Marketing the Farm
Direct Sales

Value Added Products

Available at ’ .
*/| Marketing the Farm
8 Value Added Products |
Ll 7 F T

Available at

Robinsons
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Value Added Products

Design products from:
| Market needs
k5| Your surplus

1 Hunches

e

| Marketing the Farm
Value Added Products

Design products from:
'| Market needs
k5| Your surplus
! Hunches

Market needs
Competition
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Cost of ramping up
Little fish/big pond

Rumors

Farm Generated Surplus
Using what you have
Control/Maintain quality

The Current and Future
Roles of the Small Farm
Resource Center in
Extension and Advisory
Services: Seven Case
Studies in Southeast Asia

I Furds Abocsted Fends Tos Farm
‘aperation s reacily sealabie Enbance maritoring of furds slcated

or farm suppies/Rocks 10 posuibie.

Managersent i ot stisgy winbehul wst can e e

e i reease of funei s

emeened Koep Stock cardh/ Aoy updited
T Marg weortars mare Sired Tainest workers ety Raguiar tesdzack
Farm Manager nad been / v fram Farm apis
iy Team
]
Impiermere Festormanee faned 1o
I Mansgernent Lisk moaBaring 20 Key phspie matisnifasd salaey Inerestit
snagrad
ECHO Asia Impact Center Consulting Group Mg 1 e s paies Yot s e mpoe sy
Principal Investigators: Abram . Bicksler, Ph.D.; Ricky Bates, Ph.D.; Rick e
Burnette; Boonsong Thansrithong v Lok b - - Surchase of s beser bigger Gan et
wmum Upstes rwastory of Tosh
- v wthos Suvianash g Soate

Gortat trairing the Farmers g
emshaiion keepin g0 practions.
P — perts s g prossem

Fly probiem

ECHO Asia Impact Center Chiang Mat Thailand
Tel: +66-80-033-4601 Web: www.asiaschonetorg

Table 3: SWOT analysis for Aloha House - answers in regular text were given by the “
interviewees while answers in bold are the opinions of the evaluators.

Marketing the Farm
Trade Shows
Opportunities (Future) & ‘4 .||II L

Strengths (Present)

- eing- mix perennials
in with annuals- permaculture focus

- Aloha Ranch (in progress) bocomes the
back-up i lang terure becomes a
concem

- Increased capacity for moro outreach
to farmers and other NGOs.

- Agritourism potential

- Increased staff capacity to run farm

and undorstand cuflura

Have bull staff capacity

Farm is self-supporting and contributes
to 25% of operating expenses of the
orphanage

Provides organic food to orphanage and | - Cor

surrounding communities dissemination of
Actively i

Overnight accammodations

stream becomes input stream
Very open with sharing
Infarmationirecipes

‘Weaknesses (Present) Threats (Future)

- Tenure issue for production plots- but
focus on tho and

Nt permanent
Management intansive - Political instability
Many activities happening - Funding issues
simultaneously 2 Farm becomes a burden and
Outreach occurs on farm, but not in extension work tapers off
communities

Palawan
Specialty Foods
Association

12
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Direct Sales

Value Added Products
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Direct Sales
Value Added Products
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Marketing the Farm
Grocery Outlet
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Grocery Outlet Grocery Outlet
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Marketing the Farm

I Grocery Outlet
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Direct Sales
Value Added Products

On farm catering

Natural soap
and oils

: Marketing the Farm
Value Added Services
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On farm catering ‘

Marketing the Farm

Direct Sales
Value Added Products

Marketing the Farm

organic FOOdS Direct Sales

Value Added Products

Marketing the Farm
Value Added Services

|

Birthdz ' Parties

16
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On farm catering | Marketing the Farm 5 » h Marketing the Farm
| Value Added Services Petﬂ”y 200 Value Added Services
% .
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Markng the Farm ’ ] —— b : & "% Marketing the Farm
Value Added Services ' % Value Added Services )
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. Pay by the kilo

11
s ‘-“:‘" 2. Rent pole
3. Sell them the worm

Marketing the Farm
Marketing the Farm ’ Value Added Services
Value Added Services : I
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Value Added Services

Marketing the Farm
Valu i

Weddings
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Marketing the Farm
Value Added Services
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Value Added Services

A8

4

Marketing the Farm
Value Added Services
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Training Options
Marke the Farm We teach with haads-on participation and lectercs of oer
Value Added Services Paicpeni trin ca 2 commercial farm with

farmmers that have mastercd the tochoology in suvain-
griculture

3y Intenaive training -  compleie systcr spproach with
n sustzinable agriculire for the tropics.

The 3 ey feesincloce st book: A Natural Fasming Syste
usizinabie. ein1he Trogs e
femtlizers. a boule of bencieial microorgan .

each,

“Intermbips - 2 -

operatsan e e dermed froen gualy

1 the o = / a0
o Lctures - Keith Mikkebon i te asthor of ) raclg
farm, food and livelibond prodocts. o S o Seateiond g cabm —_ sSe
We sre commatied o helpng i the ot ity by wviibable o prescat his makerials ko grovy’

| Conducting Social Welfare Services sec
study, sdoption, child care and help for crisis pres- “Faren Toars - availsblc by sppoist

Aloka o
Puers Princess

Marketing the Farm
Farm Brochure

PRICE LIST . H
effective Febiuary, 2009, | /1

Organic Herbs: | A Php 9
Chinese Celery. | T | | 30.00
Cilantro / Coriander I ! 70.00
Dill weed 2o
Garlic Chives
Gotocula
talian Oregano
Lemon Basil
Lemon Grass Stalk
emonmint
@

Parsley
Rosemary
Sweet Basil
Tarragon
Thai Basil

Others: Php
‘gucumbev
Flowering Pecha
Lettuce

Arugula

Mizuna

[ Tat-soi

%% Pai-Tsai
<Ny Pechay

Radish

Sweet Corn

Thai Hot Pepper
& Tomato (small Y
Tomato ( Big) .00
Upland Kangkont

wrand Fapaya G Paklen

i L F
Gy

gl Winde Wiast Hevad, Fots mal

F—
Natarel Pr Viesager, Wi v Al

Marketing the Farm
Farm Brochure

Kitchen Produce: 1 1 | a LA
, | 120.00 P
it 90.00 pertub-
" Pickled Cucumber _——60.00 per
- Pickled Papaya = 60.00 per tub
Feta chef?y‘-}“* 850.00
" Spread Chegser T
Ricotta Cheese 600.00
Gouda Cheese 1,200.00
Cheddar 1,500.00
Mozzarella 800.00
Fresh Milk (Cow) 75.00
Mayonaise 95.00 & jar
Ketchup 76.00 j
Tomato Salsa 95.00
Jam 85.00 jar SeiE
Virgin Coconut Oil 220.00 Half Liter
Wild Honey 220.00 liter.
820.00 4000ml
1,200.00 6000ml
Native Honey Bags 70.00 pc.

*** Price are subject to change without prior notice***

Marketing the Farm
Price List

Inviting the community

1T ERI

19
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School Groups I School Groups
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Marketing the Farm
Trainings

. Learn to
___ Propagate,
& Microbes

4 %~ Agricultural
‘Research
Center

o
Inviting the community 8
— B

Marketing the Farm
Trainings

Inviting the community

Inviting the community
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Trainings

| Inviting the communii
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Marketing the Farm

Internships

Hands on work duties

[ ':4' Marketing the Farm

{ ; - Internships
'} - L 1

Hands on work duties

Marketing the Farm

Internships

Hands on work duties

Marketing the Farm

Internships

Marketing the Farm
Facility Design
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Facility Design

BRIy e

Open Spaces Inviting the community

< —

Marketing the Farm r 2 S -
Farm Tours i - Marketing the Farm

Farm Tours

Clean Restrooms |
and wash station

Open Spaces

A T ..
Marketing the Farm ' § : " x Marketing the Farm

Farm Tours , " - Farm Tours
“w =y = N -3

ot

Trained and
| Knowledgeable Guides

22
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Marketing the Farm E 3 Marketing the Farm
Farm Tours v " 5 e - g Farm Tours

)

Trained and
Knowledgeable Guides

Marketing the Farm : F - ; Marketing the Farm
b5 Farm Tours : . . Farm Tours

Healthy Plants &2 R iy Healthy Plants

Marketing the Farm
Farm Tours

Healthy Plants

23
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Marketing the Farm . ] - sl Marketing the Farm h
Farm Tours J 2 Farm Tours

Healthy Livestock

g e o e —

Marketing the Farm | ! Marketing the Farm
Farm Tours y / Farm Tours

| Healthy Livestock

a3 [ - ™ =5 o E— |
Marketing the Farm 3 el - = Marketing the Farm
Farm Tours - 2 ; - - Farm Tours
.\ ] - e

Children’ s Area

24
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Marketing the Farm o Marketing the Farm
¥ Farm Tours 4 v Farm Tours
= ALO Qi s
Mg ¥ 4 t | e
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Children’ s Area

[ Marketing the Farm
Keep the children safe f F i Keep the children safe
and happy, then parents | i - 3 3 and happy, then parents
‘& enjoy more of your E : . E enjoy more of your
products and services 3 i ; ; products and services

Healthy Fun

7

Aloha Kitchen

Artisan Farmstead Cheeses, Salsas, Jams and more

Aloha Ranch and

Organic Farm
An Eco Village Half way to the
Underground River

Half way to the Underground River

25



Hybrid Earthen Homes

Hybrid
Earthen
Homes

e,

Breathable Plaster Primer
1 part whey and 1 part hydrated lime
Mix 2 minutes then stand 5 minutes then add 2 parts water

11/10/2013

Hybrid
Earthen
Homes
]

Mold
Removed

e ————
Building 1

o

Earthen

Homes

Hybrid Earthen Home
and
Aquaponic Greenhouse

26
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Star 1
Hybrid Earthen Bamboo Hou#e

Suspension bridge|
Rammed Earth Walls

Eco Village

= ‘. = "‘" Z
7
Waterslide

27
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Family Picnic Area

Waterslide

B lu%mediate

’ Advanced

Experts only

The High Performance Zone

[

The course

(he Scorpion

(©} 1 peginer

Intermediate

Advancert

“ ieh The High Performance Zone Waterslide

The Farm Store

Marketing the Farm
Safe Areas

Marketing the Farm
Advertising

Inviting the community

28
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Marketing the Farm
Word of mouth

Marketing the Farm
Word of mouth

Secretary Montejo D.O.S.T.

Organicbarn

LFOHA QRGANIC

OURS
Mitra Rd, Sama Monica
(Near Bakers Hill)
On our Farm
We naturally grow & sell,
3
different varieties of herbs, includi ,
Paraey. Swee Back Tha Bash Leon Baal 4
many many more.
different variebes of
, sweet com,
radishes, Okra, peppers, & many many more
We make & sell
. 8
bie, imngwgmer y
SWISS,
We also famn Goats, Cows,
Hogs - [
Marketi ,, = 1 | Marketing the Farm
Advertising N, : = Advertising Tol: 046 723-1605 MUBJOQDB 82 i

Christian Chefs Fellowsy;,,

Get Involved‘ ' '

Job Listings
Laooking fora job or employee?
A free seevice - Food service jobs ONLY
View Jobs | Post New Job

A there varietios of grags leaves bast used for
wooking and serving ..
Vigw this toosc | Vigw
Christian Culinary
Academ

&
e

Mergy Chefs is an amazing minkstry where YOU can get
involved with in short term missions, which is an organization
run by Christian chefs and through Christian chefs.

Lovking for a God-centered culinary school?

29
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_Histon OOLMEAY Window  Feeip N
‘Culinary institune Dubai | Ant Training Cestre Dubai | Cosking Classes Dobsi

Home Programs  About  Experience  Coemact

Life Style Classes.

sipnal Chefl

LA Dubai specially trives & dgues stidest
chefs in indtery best puacaices for work
placemen in the HotpRaleyand Cruise Line |
Indstry Intnmatinnall, EiFmugh 3 qualiy

and gompetescy baved Profesaional Chef
Thiising Program, accredied by the
infismatianally tecegnized City & Cuiidy,

Londos

Learn to cook
with fresh
organic herbs

30
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i Harvest your
L mushrooms

| Bread, Pizza,

Roast

|-.-'..,. bt mergrand B
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Marketing the Farm
Advertising

‘Local ligggeting

33
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Marketing the Farm
Advertising

¥ .'cumm‘s Fine Alpaca Appoarel and Gitts [ e )
Secure Online Ordering " | .- .
ALPACR o Cost, Fast shipping Aloha Natural Farm - Palawan - Philippines
Discover the World of Agriculture
s Photos
earch . Non-Governmental Organization (NGO) - Puerto Princesa City, Puerto Princesa, Philippines
-Gover " ion (NGO) \ , Phi .
Search Discover Agritourism Free Listing Farm Services # Editinfo
Agritourism Search Results o
Aloha Natural Farm - Palawan - Philippines's Photos See All: Photos - Videos
e Searching for Category: Working Ranch Vacation
Metropolitan lviny
dining Bn',, g Get Started
Shooping n Green [ Aloha Farm A wal
vl n We are a small organic farm & orphanage. We have food products for sale like wild honey, chili garands, &7 Info
3 ~  produce efc. Also pick your own produce. We train families on sustainable agriculture. We have a playground & Ph
e | and waters|ide for the childre otos.
| Patawan Hotts |1 ﬁﬂ'ﬂ:ﬂwnlw phone: 063484346011 epiT
g Find the lowest (0 Mitra Rd. L Aloha Creamery Teaching in Asia and Aloha Farm Activities
% r;;smggr.;fl”w L Pu@annmasa City, Palawan, 5300 wuw.g m_rl cnlm‘wﬂ? About o Edit 10 photos Hawaii 5 photos
o et I o St We are a small organic farm 18 photos
"-rl 2)\(2a ’ 0 = growing 55 vegetables, 33
|| Alpaca & Liams Fam, Suri reed Specialiets, Sed & BreakfasUrarm Stay, riber Store & Studio herbs plus fruits and... IS
~ Kenlucky Landmark Home, considered oneof the bes! rved Antebellum Greek Revival Homes in the More " ncus Fam
Tuscany Chiant | | stale. Tour the Home & ! | &8, Shop the Fiber Fam Store & Wl g i
villas farmbouses |8 Studio. _om
[ apartments wih || 1 S ol n by o
pool, splendid | 1851 Historic Maple Hill Manor phone: 859-336-3075 likes this o
yville Rd., U.S. 150 East illmg &
Marketing the Farm . KY 40063 W com Marketing the Farm Proihpeehilo e
Free Advertising Free Advertising i

4 |

4
Salamat Po! "ﬂ
¥ ‘k

If you enjoyed your
experience please tell
our friends!

Marketing the Farm

Word of Mouth

34



